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Agenda

1. Review Fall 2018 Recruitment 
Survey results

2. Introduction to OCTRI’s 
Recruitment Specialist

3. Review recently created 
recruitment content 

4. Wrap-up and Next-Steps 



Where did we leave it last time?
Themes/Categories # of Votes V% of Total

complex criteria 8 40%

market strategies 1 5%

no shows/subject 
engagement/sham proceedures 4 20%

competing protocol and therapy 2 10%

logistics/timing 2 10%

Difficult Populations & Minority 
Recruitment 3 15%

lack of resources 0 0%

identifying right resources 0 0%

participant fatigue 0 0%

Total: 20 100%

• Majority of interest group 
found complex criteria to 
be the most important 
limiting recruitment 
factor



Subject Recruitment Tool Survey Results: 
Fall 2018 – Total Response 144

• Sent out via email to everyone signed up for 
CRU communications & anyone using OCTRI 
services in the past 2 years. 

• Primary Goal – to find out what recruitment 
tools and methods are being used and which 
have the highest value to researchers. 

• Pain points

• Qualitative information



Subject Recruitment Tool Survey Results: 
Who responded? Responses = 100
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Subject Recruitment Tool Survey Results: 
Who is the primary recruiter? Responses = 91
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Subject Recruitment Tool Survey Results: 
What are you using for planning? Responses = 144
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1. Cohort Discovery
2. OHSU Clinics & Pre-existing database
3. Research Data Warehouse



Subject Recruitment Tool Survey Results: 
What are you using for recruitment? Responses = 144
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1. Direct clinic recruitment
2. Phone calls
3. Flyers



Subject Recruitment Tool Survey Results: 
Some interesting findings

42.9%

11%

• More than 20% of respondents did not know about 
available Epic recruitment tools including 
Research Data Warehouse, Reporting Work Bench 
and Cohort Discovery

• Most valued methods were:
– OHSU clinic recruitment
– Snowball method 
– Flyers
– Phone Calls
– Other databases
– Social Media



Are there recruitment or 
retention barriers or challenges 
you would like to share with us? 

Minorities
7%

Institutional culture
9%

Other
9%

Network & External 
Engagement

12%

Informatics
19%

Resources
21%

Small participant pool
23%

N = 43



Other
2%

Process
5%

Training
5%

Institutional Culture
7%

Network & External 
Engagment

10%

Central Resources
17%

Informatics
27%

Resources
27%

N = 41What resources or help 
do you think you need 
in order to better recruit 
clinical research 
participants?



OCTRI’s Recruitment Specialist:
Meredith Zauflik

• In late September, OCTRI hired a Recruitment Coordinator to 
add to their growing list of recruitment support services 

• Through the role, we aim to equip and support the research 
community at OHSU with the tools they need for successful 
study recruitment and retention 

• We aim to do this through:
o Recruitment Consultations
o Recruitment Navigation
o Recruitment Toolkit

For more information, additional resources, or to request a 
recruitment consultation, please email 

octrirecruitment@ohsu.edu or visit our website at 
https://www.ohsu.edu/octri

mailto:octrirecruitment@ohsu.edu
https://www.ohsu.edu/octri


OCTRI Recruitment & Retention Webpage 



Recruitment Materials & Methods

Through this document:

• Understand the materials and 
methods available for study 
recruitment 

• Estimated cost(s) for each option 

• Where to obtain more information if 
interested 

Our goal: That with this document, 
based on your study needs and budget, 
you are able to identify the best 
choice(s) for your study



OCTRI Recruitment Resources & Services



Recruitment Plan Worksheet –
Building a Participant Profile 

Through this document:

• Think about the type of person 
you are trying to recruit – Who 
are they? What does their life 
look like? Why would they want 
to be in a research study?

Our goal: That with this 
document, by thinking about who 
you are trying to recruit, you are 
able to identify the best method(s) 
to reach this population



Recruitment Resources Matrix

Through this document:
• Connect specific 

population groups 
with specific 
recruitment methods, 
understanding what 
works best for who  

Our goal: That with this 
document, you are able 
to determine which 
methods work best for 
the population you are 
trying to recruit 



Recruitment Toolkit in Practice

Jane was just assigned a new study. 

According to the protocol inclusion 
criteria, she needs to find: 
• 30-44 year old females
• Trying with no success to become 

pregnant 
• Healthy, no known fertility issues
• Located in Portland and 

surrounding communities



Recruitment Toolkit in Practice 

Recruitment Materials and Methods

Participant Profile

Recruitment Navigation and Consults 



What’s next?

A series of talks in 2 tracks: “Populations” & “Methods”

Focus on Populations – Aging
February 5th

2pm-3pm
CHH 3171 1A

Focus on Methods - Social Media
February 28th

1pm-2pm
CHH 3070 (4)

RSVP to ohsucru@ohsu.edu



Wrap Up & Next Steps



Thank You

Subject Recruitment Questions? 
Email octrirecruitment@ohsu.edu


