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Recap by the numbers
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BY   THE  NUMBER S

• 1,500+ total attendees
– ~750 at skincare festival (690 on clickers at 4 of 6 entrances)

– 206 Steps Against Melanoma 5K Walkers

– 248 screened (+100 significant others)

– ~50 combined in-person and online Melanoma CME

– ~75 combined in-person and online Melanoma Symposium 
(including satellite viewings)

– 17 Melanoma Early Detection Provider Training

• 70 Volunteers
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S K I N   C AN C E R   S C R E E N I N G

• 13 screening providers

• 248 participants screened (~19/per screener)

Possible melanomas 13

SK 90

BCC 12

SCC 12

Atypical Nevi 94

AK 36

• 13 participants enrolled and 
biopsied as part of Imaging 
and Biopsy Research Study.

• 3 confirmed melanomas 
found 

Presumptive diagnoses
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STEPS  AGAINST  MELANOMA  5K  WALK
P r e s e n t e d   b y   A I M   a t  M e l a n o m a

• 206 Walkers

• $13,800 raised

– 15 teams 
($5,188 one 
team)
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MED I C A L   CM E :   F I G H T I N G  
ME L ANOMA  ON  A L L   F RON T S

• 30 in-person 
participants

• 17 virtual 
participants
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S U R V I V O R S   T O  
T H R I V E R S  
M E L A N OM A  
S Y M P O S I U M

• 20 in-person participants

• 30+ online participants
– Viewings in:

• Salem

• Astoria

• Roseburg

• Medford

• Coos Bay
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ME L ANOMA   E A R L Y  D E T E C T I O N  
P ROV I D E R   T R A I N I N G

• 17 PCP/Nursing 
participants 

• 89 PCP/Nursing 
participants have 
signed up for 
online self-guided 
training
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S K I N C A R E   F E S T I V A L
• 23 OHA-affiliate tables (~75 individuals)

• 9 OHSU Research tables

• 37 total tables

• 157 entries to the Start Seeing Melanoma Fact Scavenger Hunt

• 93 ‘spit kits’ collected by Healthy Oregon Project
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MARK E T I N G / E A RN E D  MED I A  
R E C A P

B Y   T H E  NUMB E R S



Social  Media



Social Media
• Facebook

– Event page
– 3 Posts

• (Derm Facebook)
– 11 posts

• Instagram
– 5 Posts
– 41 Instagram Stories (including takeover)

• Twitter
– 21 Tweets

Resulting in
• A total reach of 245.7K people

• Over 5K engagements
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Earned  media
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• OHSU doctors launch 'War on Melanoma' campaign—KATU-TV (aired on morning and 
afternoon broadcasts on Wednesday, 5/15, and again on Saturday morning, 5/18)

• Protecting your skin: OHSU offering free screenings for skin cancer on May 18—KPTV (aired on 
afternoon and evening broadcasts on Friday, 5/10)

• OHSU waging war on melanoma—KOIN-TV (aired on afternoon and evening broadcasts on 
Saturday, 5/18)

• Oregonians Die From Skin Cancer at the Same Rate as People in Arizona. OHSU Wants to Change 
That—Willamette Week

• KXL radio interview with Dr. Sancy Leachman and patient Mindi Helmandollar-Armatas (story 
aired on 5/17, did not publish online)

• Melanoma presentation set for Saturday—The Daily Astorian

• Doctor wants you to pay attention to your skin—The Daily Astorian (published in April, after 
Columbia River forum)

• Symposium for melanoma survivors to thrivers—The News-Review (Roseburg)

• Melanoma simulcast event May 18th—KQEN Radio (Roseburg)

• PDX Skincare Festival unites health care, skincare to reduce melanoma mortality statewide—
OHSU news release

• May 18: 2nd Annual ‘PDX Skincare Festival’ open to the community—OHSU media alert
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P A R T I C I P A N T   F E E D B A C K   S U R V E Y
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How  would  you   ra te  the   fes t iva l  overa l l ?
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How   l i k e l y   a r e   y o u   t o  
a t t e n d   t h i s   f e s t i v a l  
a g a i n ?

D i d   y o u   l e a r n  
s om e t h i n g   n ew   a b o u t  
me l a n om a ?
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I   am  mo r e   l i k e l y   t o   c h e c k  
my   s k i n   f o r  me l a n om a .

I   am  mo r e   l i k e l y   t o  
i n f o rm   o t h e r s   a b o u t  
me l a n om a   e a r l y  
d e t e c t i o n
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